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STARS OF THE CITY VISION
Ottawa and Canada’s Capital Region is known for its excellence in customer service.

STARS OF THE CITY MISSION

The Stars of the City program will facilitate the reputation of Ottawa and Canada’s
Capital Region becoming known as a world class destination that prides itself on
superior customer service across all sectors. The program will deliver star events
and collateral that will help to reinforce the “Stars of the City” designation as Ottawa
Tourism’s official recognition of excellence in customer service. It will also create
awareness within the tourism industry, and for visitors and residents alike about the
importance and benefits of nurturing and rewarding front line staff.
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Almost 200 front line staff attended Ottawa Tourism’s 12th Annual Stars of the City Conference
and Trade Show on Tuesday, April 21st, 2009 at the Canada Aviation Museum. Delegates enjoyed
this unique opportunity to freshen up their customer service skills, increase their knowledge
of local tourist products and services, and get motivated for the upcoming tourist season.
Highlights of the Event Include: Ottawa Tourism’s very own Misty Wade-Hovey’s “All about
Ottawa” presentation and a scavenger hunt within the museum. The Keynote Presentation
by Bob Koehler on “Extraordinary Customer Service” demonstrated that your commitment to
delivering “Extraordinary” Service and working at being your “Absolute Best” will positively
impact you and everyone in your life—All your life! Bob explained strategies for elevating the
level of “Extraordinary” in organizations and personal lives. The mid-day trade show featured
24 attractions, events, and organizations from the Ottawa region’s tourism scene. Delegates
learned about these exhibitors as they took time to circulate, ask questions and take away
brochures and other materials from the show.

STARS BY THE NUMBERS 2009 STARS OF THE CITY
PROGRAM YEAR # OF NOMINATIONS # OF COMPANIES COMMITTEE MEMBERS
2008 — 2009 1452 +4% increase 103 -10% decrease .
Erica Andersen
2007 — 2008 1397 +61% increase | 114 +6% increase Formerly of Ottawa Tourism
2006 — 2007 870 +55% increase | 108 +37% increase Kirsty Quantz
2005 - 2006 562 +51% increase |79 +37% increase Accor Hotels Novotel - Ottawa
George Chaiban
2004 — 2005 372 N/A 60 N/A Les Suites Hotel - Ottawa
Alison Dubeau
WEB STATS PROMOT|ONAL Co-Chair, Ottawa Tourism
MATER |A|_S Gemma van Breemen
YEAR | USER SESSIONS | DAILY AVERAGE Distributed by Ottawa Tourism Co-Chair, Mediaplus Advertising
2009 | 42,794 117 and WHERE Distribution Liligliel] gianed - _
— Algonquin College School of Hospitality and Tourism
2008 |41,813 114 Nomination Brochures | 20,000 .
Lisa Rochon
2007 | 36,461 100 Promotional Posters 1,500 Rideau Centre
Vic Joly

Formerly of the Canadian Museum of Civilization Corporation

NOMINATIONS BY INDUSTRY

Julie Bélanger

BUSINESS CATEGORY # OF COMPANIES % OF NOMINATIONS Formerly of Courtyard by Marriott.
Accommodation 40 39% Currently with Four Points By Sheraton — Gatineau
Restaurants/Food & Beverage 13 13%
Attraction 7 7%
Retail 10 10%
Suppliers & Services 5 4%
Spa 0 0% Each received logo visibility on all nomination brochures
Health & Education 3 3% and promotional posters, as well as on the stars’ websites:
Tour Services 7 7% www.starsofthecity.ca / www.lesvedettesdelaville.ca
Transportation 5 4%
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